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Sweeps operate in in a two-step action process, comprising: 

• screening websites to identify breaches of consumer law in a specified online 

market

• enforcement where national authorities ask traders to take corrective actions

In 2021, authorities decided to focus their sweep on misleading practices in relation 

to online reviews. Consumer protection authorities of 26 Member States, Iceland and 

Norway checked 223 major websites for misleading consumer reviews. 

Summary of results

The findings, published in January 2022, highlighted a number of areas for improvement, 

which align to the requirements of the forthcoming EU Omnibus Directive. This Directive 

clarifies the position of the Unfair Commercial Practices Directive, which previously 

covered misleading practices in relation to consumer reviews.

The sweep showed that at least 55% of the checked websites potentially violate the 

Unfair Commercial Practices Directive, requiring truthful information to be presented 

to consumers to enable an informed choice. Authorities also had doubts about a 

further 18%.

Every year, the European Consumer Protection Cooperation 

(CPC) conducts checks simultaneously on websites using a 

common set of criteria prepared by the European Commission. 

These annual checks are called ‘sweeps’ and are used to identify 

breaches of EU consumer law in a particular sector. Over the 

past few years, sweeps have been conducted on consumer 

credit, misleading sustainability claims and price transparency.

More than half of the checked web sites potentially 

violate the Unfair Commercial Practices Directive

Introduction

https://ec.europa.eu/commission/presscorner/detail/en/ip_22_394
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:32019L2161&from=EN
https://ec.europa.eu/info/law/law-topic/consumer-protection-law/unfair-commercial-practices-law/unfair-commercial-practices-directive_en
https://ec.europa.eu/info/live-work-travel-eu/consumer-rights-and-complaints/enforcement-consumer-protection/consumer-protection-cooperation-network_en
https://ec.europa.eu/info/live-work-travel-eu/consumer-rights-and-complaints/enforcement-consumer-protection/consumer-protection-cooperation-network_en
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Authenticity of reviews

Of the online shops, marketplaces, booking websites, search engines and comparison sites analysed, 

almost two-thirds raised doubts over the authenticity of the reviews. Traders were unable to show they 

were doing enough to ensure the reviews were posted by genuine, verified consumers of the product or 

service.

Mitigating against fake reviews

Almost half of those checked did not include information about how fake reviews were being prevented 

on their site. This is something that the Omnibus Directive requires sites to be transparent about.

Transparency around incentivised reviews

Approximately 80% of websites did not state that incentivised reviews are prohibited, nor how they are 

flagged as such if they are permitted on their site.

Commenting on the sweep results, Commissioner for Justice, Didier Reynders, said:

“Consumers very often rely on online reviews when shopping or booking online. I don’t want consumers 

to be tricked. I want them to be able to interact in a trustworthy environment. I insist on one specific 

point: online businesses must provide consumers with clear and visible information on the reliability of 

such reviews. Today’s results are a clear call for action. We will ensure EU law is respected.”

Outcome 

Traders concerned will be contacted by the national authorities to rectify their websites and, where 

necessary, enforcement actions will be initiated according to their national procedures. The Omnibus 

Directive coming into effect on the 28th May 2022 will make enforcement of misleading reviews easier 

since it explicitly prohibits selling, buying and submitting false consumer reviews to promote products 

or services. It will also oblige marketplaces and websites to be transparent about how reviews are 

collected, verified and published.

The European Commission will continue working with the Consumer Protection Corporation Network on 

this vital issue and support national authorities in their enforcement actions.



pasabi.com Page 4

About Pasabi
Bad actors are smart, but Pasabi is smarter. By identifying patterns of negative behaviour, our AI 

platform stops them in their tracks. Pasabi helps you decide who you can trust, eliminating the bad 

actors from your platform and keeping your users safe.

 

You might think you’ve got this covered with ID verification, but at Pasabi trust and safety isn’t a one-

and-done deal, it’s every single day. Give your users the authentic and trusted experience they deserve 

while you get on with growing your business.

Onboarding is just the start. We’re here for the rest of the journey.

www.pasabi.com

Protecting consumers from misleading reviews

IE Enforcement Modernisation Directive

Directive (EU) 2019/2161 of the European Parliament and of the Council

The Authenticity of Online Reviews and Consumer Trust

Why the CMA is Investigating Reviews Platforms

The Role of Reviews in the Customer Decision Making Process

Fabricated Reviews - How Fake Review Detection Software is the Answer
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